
David Gascoigne serves as CEO of Almaden Genomics, leveraging his general
management expertise and strong background in integrative healthcare data analytics
to drive Almaden’s growth and operational strategy. 

David is a life sciences veteran with three decades of leadership experience building
businesses and teams to rapidly scale from initial launch to annual revenues of $300M
through a combination of inorganic and organic growth. Having led both commercial
and operational strategy, he has successfully driven key M&A activities for company
expansion, and as a prominent data analytics veteran, he has monetized complex and
integrated data sets with technology, machine learning and predictive analytics for
evidence-based solutions and outcomes. 

David joins Almaden Genomics from Sutherland Global Services where he facilitated
revenue growth as the Head of Healthcare Analytics and was responsible for the
development and commercialization of high-value, innovative analytics solutions and
services delivered on industry leading platforms. Prior to Sutherland, David was the
Chief Operating Officer of GNS Healthcare, a global technology leader for causal AI and
simulation across life sciences. Pioneering this new technology, David had responsibility
for the development and commercialization of In Silico models through the
convergence of multi-omic patient data, high performance computing, causal learning
and AI to facilitate the discovery of novel therapies and accelerate R&D in rare diseases.
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Prior to GNS, David drove growth as General Manager of Analytics Services for IQVIA,
covering commercial, real-world evidence and technology divisions. David joined IQVIA
from Symphony Health where he was Executive Vice President of Analytics & Innovation
responsible for the development and commercialization of a suite of analytics solutions
across the healthcare arena, in addition to building a strategic consulting and
healthcare advisory services organization. David has also been a Partner with Accenture
where he was leading Marketing Analytics in North America and the Head of Global
Marketing Effectiveness and Consulting Services at IMS Health.

David graduated from Sheffield University in the UK with a Masters degree in Applied
Statistics.


